ANNANTUVY QLASUIIIALTAYLNYSTH USW1ANYS

ted
A

UszdnUnnsAnun 2552 fuil 11

U WANeIaEnIalnig)

¥o-ana wwaTal RATTUNS

§ A o 1

wipasel 9AITUNS Leunuanng q TueeAnsnIAgsnaensuNInuIe Nd1Asy 9 wu

o,

a £

Uszmumjuﬁﬂ‘%ﬂmﬁmauﬁﬂm LaZNITUNISHOIMIBN1INTATIMTTUAALD (Group Chief Business
Advisor & Executive Director of Inspiration) ma@mjam%ﬁm Young and Rubicam Brands (‘ﬁﬁ
USEN Y&R, Monday People, Energy tay Wunderman) ﬁwmwL?;Iu;:JL%mmiﬂuﬂ'ﬁa%’mquiﬁﬁ
U‘%ﬂmmiﬁamimimmmLL‘U‘U‘LUJmnﬂWiLLazﬁﬁﬂmmiU%miqﬂﬁﬁmﬁuﬁ‘ (Customer Relationship
Management) TAiu ﬁuﬁw%’juu"ﬂ 1Y LG, Coca Cola, Colgate-Palmolive, Oishi, Truevistions,
Happy By Dtac, Amway, Caltex, Cerebos vJugiu iusnwiuarinensivauliunanitunisasng
LUTUATEAUUTZINANAIELIAY LU dunAunseatawislsemdalng dupnidswisusewmalng uag
auaulawauisusendlng [WuineinsievuagenarsoiaeseaulSanln augndverans
wagn15UT waraslmaAans IaINsalunIng1dy aaenauan iueAnsuuIalg W N3
i drendnusissemalne, VSEnyuBuudlng @) $1d0, V3T werutungu Gimnww)
909, USEN awgl,‘ijau (WyY) $179, USTW o151ed (v saie, AUSnenlasenisudinig
@A (Smes INCUBATION PROGRAM) @11indt@suianniauuianadbazuingay nssnsg
NFINNTTU uagnIuduAIUA5d988n (Department of Export Promotion) TudruiAedesiu
WInedemalng wieasal sdsIuns lalianutiawieniunisiiauiner n1siluineans
Tasanasifafunislavaiuagnisussvrduiusuninfnwive s inedenialng uinune
waelasins saensududaivayuduaiuuazdiemi o Windnwainauzdnamans unningide
mplng) IdlonadnAnugeudiunislavmuianuisnduisedulsemadiunisudnlewn
AseulATIEITeeng o denarndulvludnvazine iy Aildudenvufinidadne
lunTimnouununiesnunistu inliuninedenialuglazinfnwiuniingiaenialng 1asu
ANIKazUsTaUNITalaINYITueguInINY dralitnAnwiausdnaa1anslasusieiaain
N15UTENIANANUNITITINITIUTEAUUTEIMAa1891978 Lazdsalrindnwauzdmemiansves

wnmivenaemalueg Ludadianieinuivamansinunin

YNeaTal IAIIUNS

FULENSN 4 NULIBU W.A. 2553



