v v d U d'l U Y =~ Y2 4' Y z.-s'
ﬂ’J'I3JmJ‘W1!ﬁGIJi’)Q‘ﬂfl)fnsl‘Vla’x‘lwaﬂ’t)miiﬂﬂ!iﬂuﬂl@\‘mﬂﬂ@dl‘l’lﬂ’ﬂuﬂ1ﬂmﬁﬂ’ﬂﬂmﬂ’3

The Relationship Among Factors Affecting Tourist Complaints

in Tourism Sector

Fani Tunsnanes

Wiwat Jankingthong

L4 a a a o ]
lﬁj"]f'JEJﬂTﬁﬁiVlﬂiil AT AUSVINITTIND 11141’11/]81@18‘1’”@1‘141;!])

Abstract

The purpose of this research was to study the relationship among factors affecting tourist complaints in
tourism sector. This research focused on examining tourist loyalty on the basis of the investigated variables in the
recent literature in tourism sector. The empirical results of this study identified that factors affecting tourist
complaints, which included corporate social responsibility, destination image, perceived value, and tourist
satisfaction on tourist complaints.
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