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The Life Style of Thai Food Product Consumption
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Abstract
The study on “The Lifestyle of Thai Food Product Consumption” has 2 main objectives as to (1) study
the common consumers’ characteristics (2) study the consumers’ Thai food product consumption. The statistical
usages are frequency, percentage, arithmetic mean and standard deviation. The study found that Thai consumers
bought Thai food product from Thai food restaurant, familiar and new product as always.
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