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Causal relationship between information technology, Service quality and financial
performance of small and medium business type hotels and restaurants in

Thailand.
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Abstract

This study aimed to test the harmonious relationship model between the linear
structure information. Service quality and financial performance of small and medium
business type hotels and restaurants in Thailand with empirical data. The samples studied
were in hotels and restaurants in the small and medium-sized enterprises in 400 samples.
The researchers used a multi-stage sampling method (Multi-Stage-Sampling) conducted a
survey to collect data. Researchers analyzed data using structural equation model analysis
techniques (Structural Equation Modeling: SEM). The results showed that information
technology and service quality factors influencing financial performance of small and
medium business type hotels and restaurants in Thailand and found that the model is in
harmony with the observational data empirical significance level 0.01, which the two
variables have a direct effect on financial performance. The qualitative data obtained from
interviews supported the quantitative findings.
The suggestions for small and medium-sized enterprises should take the information
technology to integrate the management of the hotel, complete in every way. And then, to
help optimize the management of the hotel is very much affect the quality of service and
performance improved.

Keywords: financial performance , technology , service quality
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