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Marketing Mix Strategy for Franchised Private Postal Business
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Abstract

The objectives of this study were: 1) to study the employment of marketing mix
strategy for franchised private postal business and 2) to compare the employment of
marketing mix strategy for franchised private postal business which classified by personal

data. The sample was 385 participating persons who participated in franchised private postal
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business. Questionnaires were used for data collection. Frequency, percentage, mean and
standard deviation were the parameters used for statistical analysis. Difference test was
executed by using independent sample t-test , One-way ANOVA was comparison of multiple
mean comparison test and pairwise mean comparison (Scheffe’s Test)

The findings indicated that 1) marketing mix factor of franchised private postal
business was totally high level and 2) the result of this study in marketing mix strategy for
franchised private postal business, classified by personal data, was found that gender, age,
status, level of education and income of participating persons in franchised private postal
business were affect to marketing mix strategy for franchised private postal business with
statistical significance level at 0.01

Keywords: Marketing mix strategy, Franchise business, Private post office
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