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Abstract

The purposes of this research were to study 1) personal information of people
deciding to buy cat litter Praires herbs, Surat Thani Province 2) marketing factors affecting
the decision to buy cat litter Praires products and 3) the relationship between personal
information and marketing factors affecting the purchase product decisions. The sample
group was 400 customers buying the product. The research tool was questionnaires. The
statistics used for data analysis were frequency, percentage, mean, and standard
deviation. The hypothesis of the Pearson Chi-Square statistic was used for testing the
relationships. And the processing method was used by SPSS program at the statistical
significance level of .05

The results of the research revealed that most of the customers were female, 31-
40 years old, a bachelor's degree, employees in private companies / general employees
with income 20,001-30,000 baht, and marital status. They ¢ot news from friends/
recommended people. They bought the product for 1-5 times per month and 1-5 bags
for one time. The overall picture of marketing factors affecting the decision to buy them
was at a high level. Considering in each aspect, it was found that most of the samples
gave importance to the product, followed by the physical aspect, marketing promotion,
personal side, distribution channel, process and price. Testing the hypothesis was
showed that personal status in terms of gender, age, educational level, occupation,
average monthly income, marital status, news sources, and the amount of each
purchase were no correlation with the marketing factors affecting the decision to buy the
product. The frequency of product purchase was overall related to the marketing factors
influencing the decision to buy cat litter Praires herbs, Surat Thani Province at
a significant level of .05.

Keywords: Marketing factors, Purchase deciding, cat litter Praires herb product
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